
Competition Brief

SHEFFIELD CREATIVE CENTRE

Design Competition

The University of Sheffield is organising a Design Competition on behalf of
Sheffield Media Centre Ltd (Showroom & Workstation). Submissions are invited
from architects or architect-led teams for a new, circa £9million building to extend
the facilities provided by The Showroom cinema and Workstation cultural
industries business centre.

1. Aspirational statement
Sheffield has seen significant investment and regeneration over the past few years
and the city centre is currently undergoing a tremendous transformation.  Sheffield
is a classic post-industrial city; once centred in the Steel Industry, it is now
reinventing itself through knowledge based and creative industries.  It is a city with
a strong social and topographic identity, and is keen to retain these.  Alongside the
economic regeneration of the city centre, there has been a rise in architectural
ambition, with the first UK buildings by major European architects such as
Mecanoo, Sauerbruch Hutton and O’Donnell + Tuomey, together with the ground-
breaking revitalisation of Park Hill by Hawkins\Brown and Studio Egret West.
Sheffield was also the focus of the British Pavilion at the 2006 Venice Architecture
Biennale.  This competition for the Showroom forms part of that architectural
ambition.

The redevelopment of Sheffield railway station and Sheaf Square as a new entrance
to the city centre has provided an opportunity for a bold, high quality, gateway
building on the edge of this key site.

1. Background to Client
Sheffield Media Centre operates a four screen cultural cinema, bar and managed
workspace complex in a converted 1930’s building close to Sheffield railway station.

SMEC have now been given an option on the site adjacent to the old Nelson
Mandela building. This site is presently the subject of a planning application for
offices and a new hotel, but Creative Sheffield (the regeneration agency for
Sheffield) have asked for other solutions to be presented for this key site.

1. The site
The site lies adjacent to the new Sheaf Square, which has been the subject of a major
investment programme to mark its significance as the gateway to the city.  A series
of new buildings will eventually be built around the perimeter of Sheaf Square, and
the competition site lies on the southern edge of the space. The site thus represents
a significant gateway to the city.

The site consists of the strip of grass adjacent to the Nelson Mandela Building. It is
approximately 13.5m wide and the site extends from the front edge of the grass back
60m. For the purposes of the competition, you should assume that the Nelson
Mandela building will be demolished and replaced with a 8 storey block.

1. Planning context (Provided by Sheffield City Council)
The site is quite disparate at present.  Planning requirements are likely to focus on
quality rather than a particular architectural style.
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The site lies on the edge of the city’s Cultural Industries Quarter, overlooking the
Sheaf Valley.  The character of both these areas is described in detail in Sheffield’s
Urban Design Compendium.

The whole of the Cultural Industries Quarter is a designated conservation area.
Regard should also be had to the nearby listed buildings, including Sheffield Station
to the east and the Howard Hotel to the north (both grade II).

Height and massing could be in the range of 3 to 8 storeys, and will be subject to the
examination of key views. It is noted that the present planning application goes up
to 10 storeys, and that this is perceived by some to be an overdevelopment of the
site, hence the call for new proposals. The plot ratio should be not exceed 1 in 4.5

The form of the building should be distinctive and memorable, enhancing the
setting of the new Sheaf Square and adjoining sites.  Further contextual
information, including details of neighbouring development sites, is available in
the Sheaf Valley Masterplan (produced in March 2006 for Sheffield One).

Active frontage at ground floor level will be essential to ensure vibrancy and
vitality, however shop uses must be restricted to not more than 280 sq.m sales area
as defined in Sheffield’s Unitary Development Plan. It is also expected that the
building will incorporate a public art element in line with Council policy.

To view the Sheffield Urban Design Compendium go to:
http://sccplugins.sheffield.gov.uk/urban_design/

1. Design considerations
The client is looking for an innovative design approach in keeping with the
forward-looking vision of the organisation.  Innovation here is not just a technical
issue, but looks to innovative spatial and social approaches to the making and
production of creative work. We will therefore be looking first for quality of the
conceptual approach, which should be clearly legible.  In addition the designs
should take into account the following:
 The desire for a truly sustainable approach.  This will require more than

‘greenwash’ and should be seen as a driver for the project.
 A building that will help to identify the SMEC as a unique, national cultural

resource.
 The relationship to the existing building and the immediate built environment.
 Connection with the wider context and circulation routes, particularly in

relation to the new building’s role as a beacon at the entrance to the city.
 Value for money.  Whilst we are not asking for detailed costing information,

projects that are inherently expensive in their form or construction will be at a
disadvantage.

 Identity of building in relation to Sheffield.

The competition will be assessed against the above criteria.

Accomodation
The new building(s) will need to accommodate the following new facilities:

 Managed Workspace:  The building is an opportunity to provide additional
managed workspace, adding to the existing facilities in the Workstation and
helping to meet increasing demand from the expanding creative and digital
industries sector in the city.  The new offices must be high quality and provide
an excellent working environment. The office sizes should be flexible and may
accommodate a single tenant or a range of small companies.  The units will link
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to and be serviced from the existing building. We wish to create a minimum of
1,800 square metres (net) of new lettable office accommodation. The tenants are
likely to be the same as in the Workstation (i.e. internationally renowned
companies in the digital, film, and creative industries), and the new building
should reflect this dynamic production as symbol of the revitalised Sheffield.

 Creative Hub: We are proposing a new facility for the creative industries in
Sheffield, somewhere where everyone can meet and discuss ideas, as well as
present them. It is likely that this will be catered with a small licensed bar.
Precedents include the eighteenth century London coffee house. The creative
hub should be sociable and open in spirit, with the potential to book an area to
make presentations. It will also house a small library and mediateque for
viewing of digital content. Approx area 250 sq metres

 New exhibition area:  The present Workstation has a small exhibition area,
but this is compromised. The new building should provide a new high quality
exhibition area for display of the work of the tenants of the new managed
workspace and also the Workstation. Given the nature of their work this should
be a flexible space, capable of blackout, and able to be used for screenings
during the Showroom Film festivals. 350 sq metres (net).

In addition competitors should provide for entrance(s), toilets, circulation and
escape provision in accordance with current regulations.

Competitors may also wish to consider:
 Possibilities for creating external seating to support catering use.
 Integrating a building lighting scheme into the design.
 An innovative external signage system

2. Appendices

1) Site photographs
2) Site plans & surveys

Additional sources of information:
Attention is drawn to the following web sites that may also contain relevant
information:

 Aerial photograph - enter Showroom Post Code (S1 2BX) into
http://maps.google.co.uk/maps

 (but please note that Google Earth does not yet (as of 26/02/207) show the very
recent road and public space work to Sheaf Square and the site in front of the
Showroom)

 Sheffield Urban Design Compendium
http://sccplugins.sheffield.gov.uk/urban_design/

 Public Realm Design Guidelines
http://sccplugins.sheffield.gov.uk/urban_design/

 Extracts of City Centre Masterplan
http://www.sheffield1.com/plan.asp

3. Competition conditions
Selection Panel
The Selection Panel is expected to comprise:

A representative of Creative Sheffield
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A representative of Sheffield City Council
A board member of SMEC
The CEO of SMEC
A tenant of the Workstation
Kevin Carmody and Andy Groarke, Carmody Groarke Architects (winners YAYA
and Showroom Festival Competition)
Professor Jeremy Till (non-voting Chair)
Dr Tatjana Schneider (non-voting competition facilitator)

Questions
Questions relating to the Competition Brief should be submitted in by entering
comments on the competition website http://softpraxis.wordpress.com/ by 18.00 on
13th November. Competitors should check that questions have not already been
asked. Responses to questions raised will be available to download from Friday 16th

November 2007.

Submission Instruction
Competitors should submit their design on two A1 sheets, landscape format. The
submission should include sufficient information to outline their design approach
and thinking, which could include elevations, plans, or sections.  The drawings
should be at a sufficient scale to allow the assessors to understand the massing and
arrangement of the design.  Diagrams should also be included where they help
explain the approach. One of the A1 boards should also include a clear statement of
not more than 300 words of your design approach. Models should not be submitted.

On Thursday 6th December, each competitor will make a ten minute (maximum)
presentation to the competition panel. This should not use a data presentation,
models or any other aids – the submitted drawings will suffice. Each presentation
will be followed by 20 minutes of questions. The jury will reach a decision on the
day.

Anonymity
The Stage One design submission should be submitted without name, motto or
distinguishing marks of any kind.

Disqualification
A submission shall be excluded from the Competition:
 If it is received after the latest time stated under Submission Method.
 If, in the opinion of the Jury Panel, it does not substantially meet the

requirements of the Competition Brief.
 If a competitor shall disclose his or her identity, or improperly attempt to

influence the decision.
 If any of the mandatory requirements of the Competition Brief and Rules are

disregarded.


